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WOMEN MAKE OR 
INFLUENCE 85% OF 
CONSUMER PURCHASES
It's a big deal.
WHY DO WE 
CARE?
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SNAPCHAT AS A PLATFORM
 
WOMEN ARE NEGATIVELY PORTRAYED 
IN 29% OF ADVERTISEMENTS
#CALLITOUT
The Campaign
1
1 Doshi, N. (2018).
Women apologize significantly more 
than men
#StrongNotSorry
The same actions performed by 
women can be seen as more off-
putting than when performed by men
#BossNotBossy
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SPREADING AWARENESS ON SOCIAL MEDIA
SNAPCHAT FILTERS
SPREADING AWARENESS ON SOCIAL MEDIA
TWITTER ACCOUNT
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